Professor Evangelos Moustakas
PhD, SFHEA, FCIM, FBCS, CMgr FCMI
www.moustakas.pro | www.linkedin.com/in/evangelosmoustakas/

Academic Qualifications

1. Certificate in Executive Leadership (2020)
Executive Education Program, Harvard Business School

2. Post-Graduate Certificate in Higher Education (2009)
School of Arts and Education, Middlesex University London

3. Doctorate, PhD (2006)
Title: E-mail Marketing and Unsolicited Commercial Communication. The integrated Scenario.
Middlesex University, London.,
Scholarships:
o Research Scholarship (2004 — 2005).
Department of Management, University of lllinois in Chicago.
o Research Scholarship Award (2004,).
School of Science and Technology, Middlesex University, London.
o Doctorate Full Scholarship (May 2001)
Greek State Scholarship Foundation (IKY)

4. BA Business Administration (2004)
Business School, Middlesex University London

5. MSc Electronic Commerce (2001)
School of Science and Technology, Middlesex University London
Scholarships:
o Post Graduate Full Scholarship (May 2000)
Greek State Scholarship Foundation (IKY)

6. BA Accounting (1999)
Department of Management, Science and Technology School of Economics and Business,
University of Patras
Scholarships:
o Student Excellence Scholarship (1995 — 1996)
Unit of European Programs in Greece
o Academic Progression Student Award (1996)
Unit of European Programs in Greece

7. Higher Diploma in Classical Guitar (1999)
Grade: Distinction
Athens Music Academy
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Professional Academic Awards and Honorary Positions

1. Appreciation Award, Professional Dev, Committee of Qatar University, Qatar (2025)
For delivering PD Sessions on 'Creative Industries: Foundations and Digital Transformation'

2. Appreciation Award, Project Management Institute (PMlI), UAE (2025)
Awarded at the Annual Gathering of the PMI UAE Chapter

3. Certificate of Appreciation, Chandigarh University, India (2025)
In recognition of Exemplary Leadership in Lifelong learning and Academic Innovation

4.  Amity Exemplary Leadership in Life-long Learning and Academic Innovation Award, UAE (2023)
Awarded at the 4" International Conference on Computation and Knowledge Management

5. Higher Education Academy, UK (2022)
Senior Fellowship {SFHEA)

6. Chartered Institute of Management, UK (2022)
Fellowship (CMgr FCMI)

7. British Computer Society, UK (2022)
Fellowship (FBCS)

8. Chartered Institute of Marketing, UK (2021)
Fellowship (FCIM)

9. EXP0O2020 Team Leader and Talent Management Recruiter, UAE (2019-2021)
Sustainability Pavilion and House of Volunteers

10. Teaching and Learning Innovation Award, UAE (2018)
Middlesex University Dubai

11. Reciprocal Excellence Award, USA (2018)
Loyola University Chicago

12. Research Recognition Award, KSA (2015)
Prince Sultan University

13. Academy of Marketing, UK (2008 — 2011)
Chair, Special Interest Group e-marketing

14. External Evaluator for Research Funding Proposals, Greece (2010)
Greek Ministry for Education, Lifelong Learning, and Religious Affairs
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Career History

1. Alpha Media Digital LLC (2018+)

Founder and CEO www.executive.ac | www.alphamedia.agency

Specialised global organisation providing applied marketing research, digital strategy, and corporate-

education solutions for higher education and industry. Fully licensed by the Dubai Film and TV

Commission and the UAE Media Council, ensuring compliance with all media, production, and content

standards.

a. Alpha Media Digital has worked with more than 100 organisations in designing marketing, and
communication strategies. Clients include Middlesex University Dubai (UAE), Middlesex University
London {UK), Heriot-Watt University Dubai (UAE), Canadian University Dubai (UAE), Prince Sultan
University (Saudi Arabia), the American College of Greece and Metropolitan College (Greece).
Additional industry clients include Papadopoulos S.A. (Greece), Fitness Time Gym (Saudi Arabia),
Elettrico Lighting (UAE), Hilton Mall of the Emirates (UAE), XS Conferences (Saudi Arabia).

b. The organisation also designs and implements academically grounded Corporate Immersion
Programs (CIP) internationally. These programs integrate leadership science, team development
methodologies, Al literacy, digital transformation and sustainability frameworks. They combine
workshops, seminars, industry case studies, and curated institutional visits to leading innovation and
knowledge hubs such as Google Dubal, Heriot-Watt University Dubai, DTEC, SEE Institute, Hub71, In5,
Louvre Abu Dhabi, and the Museum of the Future, providing participants with experiential learning
and global exposure. www.executive.ac/events

2. Canadian University Dubai, UAE (August 2024 —July 2025)

Dean, School of Communications and Creative Industries

a. Led the development and continuous enhancement of academic programs in collaboration with
Toronto Metropolitan University, Toronto University, McGill University aligned with international
standards and the Outcome-Based Education Framework (OBEF).

b. Supported faculty in advancing research, publications, and creative outputs, while overseeing
recruitment, mentorship, and performance evaluation.

¢. Built global academic and industry partnerships, upgraded the CUD Media Lab in collaboration with
SONY and CANON, and introduced field trips to leading UAE media agencies alongside workshops with
top Canadian and U.S. universities.

d. Redesigned and taught the Digital Marketing and Social Media class.

3. Heriot-Watt University Dubai, UAE (May 2023 —May 2024)

a. Executive Director, Lifelong Learning and Continuing Education
Led the design and delivery of innovative short courses, online programmes, and accredited degrees
enabling organisations to achieve strategic goals and build competitive advantage. Partnered with
global universities, schools, and training providers to develop skills programmes and academic field trips
Delivered programmes (non-credited): Digital Transformation & Innovation, Digital Marketing &
Analytics, Executive Leadership, Succession Planning, Real Estate Management, Organisational
Psychology, Advanced Merchandising Management.
Marketed programmes (credited): Online MBA Essentials, MA Organisational Psychology, DBA.

b. Professor in Digital Marketing, School of Social Science, Edinburgh Business School

c. Member of the Heriot-Watt University Dubai Executive Committee

d. Member of the Heriot-Watt University External Relations Group

4, Middlesex University, Dubai Business School, UAE (2015 - 2023)
a. Professor in Digital Marketing (2020 - 2023)
Associate Professor in Digital Marketing (2015 —2019)
b. Director, Postgraduate Business School (2015 —2023)
MBA, MSc Marketing Communications, MSc Digital Marketing, MA International Business
Management, MSc Strategic Marketing, MA Human Resource Management

10

Wnpuakr BeBaiwon Eyypdpou

Mropelte va eAEYEETE TNV LOXV ToU eyypdgpou
okavdpovtag To QR code ) £10ayovTag Tov Kwbiko
oto docs.gov.gr/validate

Kwbikoég eyypapov: hAUOrbBQIndyivpPjxpahw ZeMba: 6/50



c. Chair, External Engagement Committee (2018)
Head, Centre of Innovation and Entrepreneurship (2017 - 2023)
Fostered an ecosystem for enterprise creation and growth through research, education, and practice,
providing an inclusive community with the spaces, resources, and networks for innovation to thrive.
e. University Digital Marketing Strategist (2016 — 2017)
Developed and implemented digital communications strategies for international student recruitment,
overseeing creative design, campaign execution, and performance monitoring.

5. Chandigarh University India (2023+)
Visiting Faculty in Digital Communications, Career Development and Research Mentor

6. University of lllinois at Chicago, USA (2016+)
College of Business Administration
Visiting Research associate in health care communication

7. Prince Sultan University (2014 — 2015)
College of Business Administration
a. Associate Professor in Marketing Communications
b. Led, monitored, and managed Student Affairs including Student Employability and Counselling
c. Served as Co-Chair of the NCAAA Accreditation Committee for the Marketing Department.
d. Organised, designed, marketed, and delivered a Professional Digital Marketing and Communications
courses for the King Salman Education for Employment Program.

8. American College of Greece (2013 — 2014)

Graduate School of Communications

a. Associate Professor in Digital Marketing

b. Head of Executive Education.
Organised, designed, marketed, and delivered Professional Training Courses in Social Media at the
Centre of Professional Training

c. Programme Leader for MA Digital Communication and Social Media.

d. Member of the NCAAA Accreditation Committee for the Graduate School.

9. King Faisal University (2011 —2013)
School of Business, Management Department
Assistant Professor in Management

10. Digital Communications Strategist 8& Co-Founder (2011 - 2017)
Alpha Media Digital Communications, Riyadh, Saudi Arabia

11. Middlesex University London, UK (2001 - 2015)
Business School, Marketing and Enterprise Department
a. Senior Lecturer in Digital Marketing (2007 — 2015)
Lecturer in Marketing (2001 — 2006)
b. Program Designer and Leader — MA e-Marketing & social media (2010 - 2012)
Program Designer and Leader — BSc Digital Marketing (2010 —2012)

10
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Achievements and Innovative Approaches in Teaching and Learning

1. Residential Visits and Workshops (2020-2025)
Designed and delivered experiential learning initiatives in digital Communications through
collaborations with leading organizations across diverse industries for Learning and
Development purposes. Key partners include Google, META, Hilton, Occidental, EXPO
2020, OSN, FlyNAS, Emirates, RTA, Gargash, among others.

2. US Graduate Student Exchange Programs (2007, 2009, 2010, 2011, 2020)
Initiated and designed Graduate Student Exchange Programs in collaboration with Loyola
University, Chicago, enhancing global exposure and cross-cultural learning.

3. Student Award — 1%t Place (2011)
Mentored Middlesex University MA e-Marketing students who secured first place in the
Wilson Sporting Goods Video Advertising Competition in Chicago, USA.

4. Alex Moon Development Grant for Learning and Teaching (2010)
Recipient of Middlesex University’s prestigious teaching innovation grant.
Project title: “Developing a Model for 3G Mobile Learning Applications.”

5. International Digital Marketing Course — Portugal (2009)
Conceptualized, marketed, and delivered the first international Digital Marketing training
program of Middlesex University in collaboration with Escola Superior de Tecnologia e
Gestdo de Lamego.

6. Organiser and Coordinator — International e-Lecture (2006)
Organized the Business School’s first e-Lecture at Middlesex University in cooperation
with Loyola University, Chicago.
Lecture title: “Breakthrough Technology: Harnessing the Future Today” by Eve K. Geroulis.

7. Student Assessment through Mobile Technologies (2006)
Pioneered an innovative SMS-based assessment method at Middlesex University.
Students received questions on their mobile devices, submitted responses via SMS, and
engaged in knowledge sharing communication— introducing new pedagogical models in
electronic marketing.

8. Implementation of the First Fully Enabled e-Course (2004)
Led the introduction of Middlesex University’s first fully digital course delivery system,
enabling electronic submissions, grading, feedback, and moderation.

10
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External Examining Experience

1. External Examiner Research Accessor (2022 +)
Academic Council
King Saud University, Saudi Arabia

- Research work evaluator for Promotion to Associate Professor (2022)
Candidate name: Dr Souad bin Obaidullah Mohammad Dukhayk
Academic Council, King Saud University

- Invitation to assess the research work for promotion to Associate Professor (2023)
Candidate name: Dr. Heyam Abdulrahman Abdullah El Moussa
Department of Marketing, College of Business Administration
Academic Council, King Saud University

- Research work evaluator for Promotion to Associate Professor (2022)
Candidate name: Dr. Mohammad Almotairi
Department of Marketing, College of Business Administration
Academic Council, King Saud University

2. UN-Habitat Program Auditor (2016)
United Nations, Kingdom of Saudi Arabia

3. Examiner at the Assessment Development Unit (2019)
Emirati Ministry of Education (MOE)
MOE undertook with Grade 10 students across the UAE the App Challenge. As part of the
Assessment framework, students were tasked with an assessed project every term. In term one,
students have been asked to design an app which solves a problem on a conceptual level. The
problem can be local, national, or global. My role was to evaluate the research projects and provide
recommendations,

4, Examiner of the External Experts Committee (EEC) (2013}
Greek Quality Assurance Agency for Higher Education
The committee evaluated: Department of Logistics of the Technological Institute of Thessaloniki in
Greece http://www.enga.eu

5. Chief External Examiner for Academic Program Validation (2011)
University of the Highlands and Islands, Management School, Inverness
Programmes for validation: MSc Leadership and Management, MSc E-Marketing

6. Chief Examiner of the External Experts Committee (EEC) (2011)
European Association for Quality Assurance in Higher Education
The committee evaluated the Department of Business Administration of the Technological Institute
of Piraeus in Greece http://www.enga.eu

7. External Research Evaluator (2010)
Athens University of Economics and Business.

8. External Examiner BCCB Hungary (2009 - 2010)
Programme for Validation: MA Marketing Communications
On behalf of Middlesex University in London

9. MBA Dissertation Moderator (2009 - 2011)
London School of Commerce {LSC), UK

10. External Examiner (2008)
Viseu Polytechnique, Portugal
Validation of the post-graduate degree on e-entrepreneurship

10
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Research

Doctoral External Examiner

1. External Examiner
Shri Mata Vaishno Devi University, India
Title of thesis: 'Role of Network Bricolage in Social Purpose Organizations: A Knowledge-Based
Dynamic Capability Perspective' PhD Candidate: Rohit Bhardwaj
The PhD was successfully awarded with minor revisions (2023)

2. External Examiner
King Saud University, College of Business Administration
Title of thesis: ‘The impact of social media attributes on consumer’s purchase intention in the Saudi
foodservice market: the mediating role of customer’s attitudes' PhD Candidate: Nora A. Al-Hadban
The PhD was successfully awarded with minor revisions (2021)

3. External Examiner
University Shaheed Zulfikar Ali Bhutto, Institute of Science and Technology Department of
Management Sciences, Islamabad
Title of thesis: ‘What Really Works in Social Media Marketing? An Empirical Study of Social Media
Content, Social Media Consumer and Brand loyalty’
The PhD was successfully awarded with minor revisions (2017)

4, Chief External Examiner
University of Salamanca
Director: Pablo A. Mufioz Gallego Facultad de Economia y Empresa
Department: Administracién y Economia de la Empresa
Campus Miguel de Unamuno - Edificio FES E-37007 Salamanca, Spain
PhD Candidate: Anabela Fragata
The PhD was successfully awarded with minor revisions (2013)

5. Chief External Examiner
University Haheed Zulfikar Ali Bhutto
Institute of Science and Technology
Management Sciences Department
Director: Dr Shamom A Sahibzada
SZABIST, Islamabad Campus, Pakistan Plot 67, Street 9, H-8/4, Islamabad
PhD Candidate: Wisal Ahmad
The PhD was successfully awarded with minor revisions (2010)

Conferences, workshops, seminars, and invited talks.

1. Participation at the Al Summit New York USA (Javits Center) (December 10-11, 2025). International
Conference on commercial Al applications and innovation

2. Presentation at AIB MENA 2023 Conference - Digitization SIG (December 10%, 2023)
Title: “Digital scaling in the Middle East. Advantages and challenges”

3. Guest Lecture (March 15%, 2021)
Executive MBA, Business School, King Saud University
Title: Developing successful social media campaigns in the Middle East

4, Chair/ Moderator (26 — 27 November 2019)
Marketing and Sales Show | Chief Marketing Officer Summit | UAE
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Keynote panel: Brand purpose in the age of digital transformation
Melissa Jarvinen, Director of Sales and Marketing, Novo Cinemas
Khaled Ismail, Vice President Communications, Tetra Pak Pablo
Durante, Chief Marketing Officer, AWOK

Bart Pietruszka, Chief Data Officer & Head of Analytics, HSBC

5. Presentation at the e-Participation forum (24 April 2019)
UAE Telecommunications Regulatory Authority (TRA} | Dubai, UAE
Title: Optimising e-Participation initiatives through social listening
6. The Strathclyde Dialogues and the UAE Research Evenings
Strathclyde University
Workshop topic: ‘Innovative methodological tools in Digital Marketing for market research’
Strathclyde Business School (December 19, 2017).

7. Research Seminar (11 April 2017)
European International College | Abu Dhabi, UAE
Title: Advanced social media listening tools.

8. Chair Conference Session (2016)
Social Media Week | Dubai, UAE
Track: Social Customer — ‘The Customer is always Right’.

9. Master Class Series Seminar (7 December 2015)
Hult International School | Dubai, UAE
Title: Developing successful social media campaigns.

10. Effective Teaching Strategies Workshop (15 March 2015)
Prince Sultan University | Riyadh, KSA
Topic: Social Media as a Tool in Teaching and Learning

11. Conference Keynote speaker (2 February 2011)
1* InfoCom Smartphones & Apps Conference | Athens, Greece

12. Participation and presentation (2008)
Online EDUCA Conference, International conference on Technology — supported learning and
training | Berlin, Germany

13, Conference presentation (4 June 2007)
Middlesex University Interdisciplinary Conference | London, UK
Title: ‘E-mail Marketing and Spam’ Guest lecture (2007)

14. Keynote Presentation (2007)
Polytechnic Institute Digital Forum | Viseu, Portugal
Title: ‘Exploring the letter e’

15. Research Workshop (28 April 2006)
Middlesex University Marketing Group | London, UK
Title: ‘E-mail marketing and spam’

16. Guest lecture in Digital Marketing (28 February 2005)
Polytechnic Institute of Viseu | Viseu, Portugal

17. Guest lecture in Digital Marketing (8 November 2004)
University of lllinois in Chicago | Chicago, USA
18. Guest seminar (21 October 2004)
Loyola University of Chicago, Loyola Marketing Club | Chicago, USA
Title: ‘Unsolicited Commercial Communication (Spam Tale) Problems and Possible Solutions

19. Guest lecture (27 October 2004)
Loyola University of Chicago | Chicago, USA
Graduate Internet Marketing Class.
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20.

21.

22.

Title: ‘Spam, International Dimensions and Marketing Implications’

Guest lecture (19 May 2004)
Turku University, Department of Technology | Hensinki, Finland
Title: Kill Spam Volume 4 - The Integrated Scenario

Presentation (2008)
Global Forum, Shaping the Future | Athens, Greece
Title: Enhancing Users Empowerment in the Global Digital Economy

Presentation (11 July 2007)

Cambridge Professional Academy, Cambridge, UK

In collaboration with the Chartered Institute of Marketing (CIM)

Title: ‘E-mail Marketing — Making email marketing work for our businesses’.

23. Presentation at the National Marketing Conference (10 October 2006)

Chartered Institute of Marketing (CIM) Business Design Centre, UK

24, Participation at EU Workshop (27 — 28 November 2006)

25.

26.

27,

28,

Grants

3:

European Commission, Charlemagne Conference Centre, Belgium
Title: The EU’s legal framework for e-business, Technology for innovation

Participation at the Higher Education Academy (3 — 5 July 2006)
Annual Conference Enhancing the Student Learning Experience
East Midlands Conference Centre, Nottingham, UK

Participation at the Business Link for London Workshop (27 April 2006)
Title: E-marketing through web-site optimization, London, UK

Observer at the ‘Spam Enforcement Workshop’ (3 & 4 Novernber 2005)
London Action Plan, EU Contact Network of Spam Authorities, UK

Presentation (14 September 2005)
British Computer Society (BCS) North London Branch meeting
Title: Internet Use and Abuse Spam, scams, cams, clicks, blogs and more

Law Sponsorship Grant (Awarded 2017)

Middlesex University Dubai

Willem C. Vis International Commercial Arbitration Moot. The Proposal was developed by the Law
Department in collaboration with the Emirates Maritime Arbitration Centre (EMAC)

Prince Salman Research Grant (Awarded December 2014)

Prince Sultan University

Developing and implementing a Social Media Strategy for Prince Sultan University including Prince
Salman Research Centre and Community Services & Continuing Education Centre

Alex Moon Development Grant for Learning and Teaching (Awarded 2010)
Middlesex University London
Developing a model for 3G Mobile Learning Application
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Doctoral supervisions

1. Basmah Alotaibi (2018)
School of Science and Technology, Middlesex University London
External Advisor: Dr Evangelos Moustakas
Title: "Assessing Social Media Adoption in SMEs. A case of Saudi Arabia’
2. Katerina Sidiropoulou (2015)
Business School, Middlesex University London
Supervisors: Dr Evangelos Moustakas, Prof Richard Croucher, Prof David Lewis.
Title of thesis: ‘Workers’ voice and Employment Tribunals in Britain: From employment professionals’
perspective.’

Research Outputs

A) Articles and chapters in edited books

1. E. Moustakas, C. Ranganathan, N. Lamba (2020) Chapter 9 Virtual Influencers in Digital Marketing:
Innovative trend or Passing fad?’ Chapter at the book titled: ‘Emerging Human and Techno-Human
Business Management Dynamics in a Globalized Environment” NOVA Publishing ISBN: 978-1-53618-
602-4

2. E. Moustakas (2014) Chapter 7 ‘The impact of social networking in consumer behaviour’ PsicoSoma
Publishing, Portugal

3. E.Moustakas, A. Sidiropoulou (2009) ‘Handbook of Research on
E-Services in the Public Sector, E-Government Strategies and Advancements’ University of Bahrain,
Kingdom of Bahrain Information Science Reference Publishing, New York, ISBN 978-1-61520-789-3

4. E.Moustakas, C. Ranganathan, P. Duquenoy (2008), “Unsolicited Commercial Communication
(SPAM): An exploratory Understanding Using Stakeholder Analysis”, in E-mail Scam and Spam, editor
Asifa Begum, The Icfai University Press, 1st edition p. 56-74 ISBN 9788131417553

B) Refereed articles in academic journals

1. Chandrasekaran, R, Moustakas, E. (2025) ‘Patient attitudes toward ambient artificial intelligence
scribes in clinical care: insights from a cross-sectional study’. Journal of the American Medical
Informatics Association (JAMIA) ocaf218, https://doi.org/10.1093/jamia/ocaf218

2. Chandrasekaran R, Takale L, Moustakas E (2025) ‘Listening to Patients’ Voices on the Use of Al in
Health Care: Cross-Sectional Study’ Journal of Medical Internet Research 2025;27:e77501
URL: https://www.jmir.org/2025/1/e77501 DOI: 10.2196/77501

3. Chandrasekaran R, Sadiq T M, Moustakas E (2025) ‘From Wearable Health Care Devices to Shared
Health Data: Cross-Sectional Study of Wearable Usage Patterns and Data Sharing Practices Among
US Adults’ Journal Medical Internet Reseach 2025;27:€63879
URL: https://www.jmir.org/2025/1/e63879 DOI: 10.2196/63879

4. Chandrasekaran R, Sadig T M, Moustakas E (2024) “Racial and Demographic Disparities in
Susceptibility to Health Misinformation on Social Media: National Survey-Based Analysis”
J Med Internet Res 2024;26:e55086 URL: https://www.jmir.org/2024/1/e55086
DOI: 10.2196/55086
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5. Ranganathan C., KonaraddiK, Sharma S., Moustakas E (2024) 'Text Mining and Video Analytics of
COVID-19 Narratives Shared by Patients on YouTube' Journal of Medical Systems, Issue 1/2024
Springer

6. Chandrasekaran R, Sharma P, Moustakas E (2023) "Exploring Disparities in Healthcare Wearable Use
among Cardiovascular Patients: Findings from a National Survey" Reviews in Cardiovascular
Medicine 24 (11), 307

7. Chandrasekaran R, Bapat P., Jeripity V., Moustakas E. (2023) "Facetime with Physicians: How do
Patients Assess Providers in Video-Visits?" Heliyon Volume 9, Issue 6, 2023, e16883 ISSN 2405-8440

8. Chandrasekaran R, Bapat P., Jeripity V., Moustakas E. (2023). “Do Patients Assess Physicians
Differently in Video Visits as Compared with In-Person Visits? Insights from Text-Mining Online
Physician Reviews” Telemedicine Journal and e-health: The official journal of the American
Telemedicine Association. 10.1089/tmj.2022.0507 PMID: 36847352

9. Chandrasekaran R, Desai R, Shah H, Kumar V, Moustakas E. (2022) “Examining Public Sentiments
and Attitudes Toward COVID-19 Vaccination: Infoveillance Study Using Twitter Posts”. JIMIR
Infodemiology. 15;2(1):233909. doi: 10.2196/33909. PMID: 35462735; PMCID: PMC9014796.

10. Ranganathan, C., Kathulla, V and Moustakas E. (2021) "Too old for technology? Use of Wearable
Healthcare Devices by US Older Adults and their Willingness to Share Health Data with Providers",
Health Informatics Journal Vol. 27(4) 1-14

11. C. Ranganathan, V. Mehta., T. Valkunde, E. Moustakas (2020) “Topics, Trends, and Sentiments of
Tweets About the COVID-19 Pandemic: Temporal Infoveillance Study” Journal of Medical Internet
Research (JMIR) 22 (10), e22624

12. E. Moustakas, R. Chandrasekaran, V. Katthula (2020) “Patterns of Use and Key Predictors for the Use
of Wearable Health Care Devices by US Adults: Insights from a National Survey” The Journal of
Medical Internet Research (JMIR) 22(9): e22443

13. E. Moustakas, A. Fragata, H. Teixeira, L. Cruz-Lopes (2019) ‘Mobile Banking: Evidence from Portugal’
Archives of Business Research Journal Vol 6, No 10

14. E. Moustakas, A. Fragata (2013) ‘Investigating the Determinants of e-Banking Loyalty for Large
Business Customers: Two Empirical Models’ Journal of Economics, Business and Management, Vol.
1(2), May 2013

15. E. Moustakas, |. Oliveira (2012) ‘Towards the development of a mobile learning model for smart
phones using stakeholders’ analysis’ Journal of Education Technology, ISSN 2041-2762, Vol. 2(1)

16. E. Moustakas (2010) How m-learning (SMS texting) can enhance the student learning experience.
Journal of Education Technology ISSN 2041-2762 Vol 8(1)

17. E. Moustakas, C. Ranganathan, P. Duquenoy (2006) Email marketing at the crossroads: A stakeholder
analysis of unsolicited commercial email (spam)’. Internet Research Journal, Vol 16(1), 38-52
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C) Other refereed business articles

1. Moustakas et al. (2023) ‘Want to build a rewarding career in the Middle East? Then focus on this skill’
Fast Company  https://fastcompanyme.com/impact/want-to-build-a-rewarding-career-in-the-
middle-east-then-focus-on-this-skill Accessed 28 September 2023

2. Moustakas (2023) ‘Universities prepping students for the future workplace’ Gulf News
https://gulfnews.com/uae/education/universities-prepping-students-for-the-future-workplace-
1.1692037132061 Accessed 28 September 2023

3. Moustakas (2023) ‘Unleashing the potential of social listening (it's not just about being responsive)’
Entrepreneur Middle East

4. Moustakas (2017) ‘Saudi Women Drivers Expected to Unlock Profits Far Beyond Autos’ Bloomberg
Technology https://goo.gl/3tfTRQ Accessed 6 November 2017

5. Moustakas (2017) ‘Adopting automation systems starts manually’ Gulf Marketing Review
6. Moustakas et. al. (2015) ‘The Queens of Saudi E-Commerce’ Bloomberg Businessweek Middle East

7. Moustakas (2009) ‘Reviewing the e-marketing web presence of European airline companies’ e-Net
surfing magazine, SMART Press Ltd, Athens Greece

8. Moustakas (2007) ‘Measuring and evaluating the online shopping in the EU’
e-Net surfing magazine, SMART Press Ltd, Athens Greece

D) Refereed and published conference proceedings

1. E. Moustakas, N. Lamba, C. Ranga, D. Mahmoud (2020) 'Blurring lines between fiction and reality:
Perspectives of experts on marketing effectiveness of virtual influencers' |[EEE Cyber Science
Conference, Dublin City University, Ireland

2. E. Moustakas, C. Ranganathan, A. Tandon, S. Edacherian (2020) ‘An Assessment of WhatsApp Use by
Physicians to Communicate with Patients’ 6™ Biennial Conference of the Indian Academy of
Management (INDAM 2020) at Indian Institute of Management Tiruchirappalli.

3. E.Moustakas, L. Itani (2018) 'Towards the Development of a Framework to Enhance the Performance
of Social Media Campaigns with Influencers for Beauty Product Brands in the UAE' 3™ International
Conference on Emerging Research Paradigms in Business and Social Sciences (ERPBSS) Dubai, UAE

4. E. Moustakas, L. Burger (2018) ‘Towards the Development of a Social Media Model for B2B Shipping
Companies in the United Arab Emirates’ 3™ International Conference on Emerging Research
Paradigms in Business and Social Sciences (ERPBSS) Dubai, UAE

5. E. Moustakas (2015), ‘The impact of social media on consumer behaviour’ 3" International
Conference on Emerging Research Paradigms in Business and Social Sciences (ERPBSS) Dubai, UAE

6. E. Moustakas, A. Bratu (2013) ‘Towards the development of a business research strategy for
organising Professional Training Courses in social media in Romania' 3™ International Conference on
Enterprise Marketing and Globalization in Singapore (22 - 23 April 2013)

7. E.Moustakas, A. Fragata (2012), “Investigating loyalty determinants in business banking in ofline and
online environments”, 4™ International Business and Social Science Research Conference, Dubai, UAE
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E. Moustakas, A. Sidiropoulou (2009) ‘A review of the main technical solutions to facilitate effective
on-line dispute resolution mechanisms’ EEE'09 - The 2009 International Conference on e-Learning, e-
Business, Enterprise Information Systems, and e-Government, Las Vegas, Nevada, USA

E. Moustakas, R. Brennan, C. Ranganathan (2009) ‘Legislative approaches to tackle Unsolicited
Commercial E-mail (SPAM): A cross-country comparative analysis’ Academy of Marketing Annual
Conference 2009

E. Moustakas (2009), ‘Using the familiar: How m-learning (SMS texting) can enhance the student
learning experience’ EEE'09 - The 2009 International Conference on e-Learning, e-Business,
Enterprise Information Systems, and e-Government, Las Vegas, Nevada, USA

E. Moustakas, A. Sidiropoulou (2009) ‘E-disputes at the crossroads: A stakeholder analysis of on-line
dispute resolution mechanisms (ODR)’ 17th European Conference on Information systems, Verona,
Italy

E. Moustakas, A. Sidiropoulou (2009) ‘The development of an On-line Dispute Resolution” mechanism
for managing electronic disputes’ British and Irish Law, Education and Technology Association (BILETA)
2009 - The 24th Annual Conference, Winchester, UK

Sidiropoulou, E. Moustakas (2008) ‘An exploratory analysis of the On-line Dispute Resolution
mechanism’ 4th International Conference on e-Government RMIT University, Melbourne, Australia

E. Moustakas, A. Sidiropoulou (2008) ‘The use of On-line Arbitration System in the Tourism industry’
1st International Symposium in Tourism and Law, Escola Superior de Technologia e Gestao de Lamego,
Portugal

E. Moustakas, C. Ranganathan (2006) ‘Legislative approaches to tackle unsolicited commercial email
(spam): a cross-country comparative analysis’ VI Computer Law World Conference AHRC Research
Centre for studies in Intellectual Property and Technology Law School of Law at the University of
Edinburgh (4-8 Sept 2006)

E. Moustakas, C. Ranganathan, Jean-Jacque Sahel, Michel Walrave, Lynn Voss, Ana Branca Carvalho.
Use of Corporate E-mail Policies for Combating Unsolicited Commercial Communications: Towards
Development of a Framework. International Conference on Information Warfare and Security (ICIW
2006) University of Maryland Eastern Shore, USA (15-16 March 2006)

E. Moustakas, C. Ranganathan, Ana Branca Carvalho (2005) ‘Abort, delete, or ignore? Assessing the
implications of unsolicited commercial communication (spam) for e-commerce’ IADIS International
Conference E-Commerce 2005, Porto, Portugal [http://www.iadis.org/ ec2005] (15 — 17 December
2005)

E. Moustakas, C. Ranganathan, P. Duguenoy (2005) 'Combating Spam through Legislation: A
Comparative Analysis of US and European Approaches’ 2nd Conference on Email and Anti-Spam
(CEAS 2005) - Stanford University, Palo Alto, CA, USA in Cooperation with the International Association
for Cryptologic Research and the IEEE Technical Committee on Security and Privacy (21- 22 July 2005)

E. Moustakas, C. Ranganathan, P. Duquenoy (2005} ‘Phish or Treat? Phishing tricks reloaded' 4"
European Conference on Information Warfare and Security (ECIW) University of Glamorgan, UK (11-
12 July 2005)

E. Moustakas, C. Ranganathan, P. Duquenoy (2005) 'Unsolicited Commercial E-mail {Spam): An
Exploratory Understanding Using Stakeholder Analysis' 13th European Conference on Information
Systems. Information Systems in a Rapidly Changing Economy Regensburg, Germany
[http://www.ecis2005.de] (May 23 - 25, 2005)
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21. E. Moustakas, P. Duguenoy (2004} 'Unsolicited Commercial Communication: The integrated scenario’
ETHICOMP 2004 - ‘Challenges for the Citizen of the Information Society’ University of the Aegean
Syros, Greece (14 - 16 April 2004)

22. E. Moustakas, P. Duquenoy (2003) 'Service Provider Responsibility for Unsolicited Commercial
Communication (Spam)' IFIP Conference on Risks and Challenges of the Network Society Karlstad
University, Sweden [http://www.cs.kau.se/IFIP-summerschool] (4 - 8 August 2003)

E) Bookreviews and review articles

1. ‘Social Media Management’ (2018)
Karen Sutherland, University of the Sunshine Coast
Macmillan International Higher Education
2. 'E-Marketing’ (2011)
Stephen Dann and Susan Dann, Palgrave Macmillan Publication
3. ‘Digital Marketing’ (2012)
2™ Edition Paul Baines, Chris Fill, and Kelly Page, Oxford University Press

F) Official Business reports

1. Elite Leadership Development Program Session 1 Report

Centre of Innovation and Excellence, Middlesex University Dubai, 28 September 2016
2. Elite Leadership Development Program Focus Group Report

Centre of Innovation and Excellence, Middlesex University Dubai, 5 October 2016
3. Elite Leadership Development Program Coaching Session 1

Centre of Innovation and Excellence, Middlesex University Dubai, 19 October 2016
4. Elite Leadership Development Program Coaching Session 2

Centre of Innovation and Excellence, Middlesex University Dubai, 26 October 2016
5. Elite Leadership Development Program Coaching Session 3

Centre of Innovation and Excellence, Middlesex University Dubai, 2 November 2016
6. Elite Leadership Development Program Group Session 2

Centre of Innovation and Excellence, Middlesex University Dubai, 16 November 2016
7. Elite Leadership Development Program Final Report

Centre of Innovation and Excellence, Middlesex University Dubai, 7 December 2016
8. Leadership Self-Assessment Questionnaire Results Report (2018)

Qeyadi Leadership Programme for Roads and Transport Authority Dubai

G) Departmental working papers and University series

1. Developing successful Training Courses overseas Report (2013)
The report was developed after a series of Social Media Training Courses in Portugal (2009, 2010,
2011, 2012, 2013) Lisbon, Porto, Aveiro, Leiria, Viseu, Lamego
2. Promotional activities for the Marketing Department Report (2015)
Business School, Prince Sultan University
3. Development Strategy for the Marketing Club (2015)
Marketing Department, Prince Sultan University
4. Developing Learning Unit Narratives for Accreditation Report (2015)
The National Commission for Academic Accreditation & Assessment

H) Other forms of public output

Lead marketing video production for Middlesex University Dubai
Managing the design, development, film production, editing, sharing and promoting for the
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following videos. The videos have received over 1 million views.

Moustakas E. [MiddlesexDubai] (2017). Middlesex University Dubai [Video File]. Retrieved from
URL https://www.youtube.com/watch?v=FniUgqfCxKU

Moustakas E. [MiddlesexDubai] (2017). BA (Hons) Graphic Design [Video File]. Retrieved from URL
https://www.youtube.com/watch?v=gy5xfaBfoFY

Moustakas E. [MiddlesexDubai] (2017). BA (Hons) International Tourism Management [Video File].
Retrieved from URL https://www.youtube.com/watch?v=pNMDTQNy3RA

Moustakas E. [MiddlesexDubai] (2017). MSc Digital Marketing [Video File]. Retrieved from URL
www.youtube.com/watch?v=ws8jlam6x2E

Moustakas E. [MiddlesexDubai] (2017). Master of Business Administration [Video File]. Retrieved
from URL https://www.youtube.com/watch?v=MGFRJpyFUDA&t=9s

Moustakas E. [MiddlesexDubai] (2017). MSc Corporate and Marketing Communications [Video
File]. Retrieved from URL https://www.youtube.com/watch?v=pMgOQd2_Xlc

Moustakas E. [MiddlesexDubai] (2017). MSc International Tourism Management [Video File].
Retrieved from URL https://www.youtube.com/watch?v=nQZZ8j4D9yc&t=7s

Moustakas E. [MiddlesexDubai] (2017). Computer Engineering and Informatics [Video File].
Retrieved from URL https://www.youtube.com/watch?v=xcKnjac08EU

Moustakas E. [MiddlesexDubai] (2017). MA International Business Management

[Video File]. Retrieved from URL https://www.youtube.com/watch?v=p-BH9ebglfE

Moustakas E. [MiddlesexDubai] (2017). Accounting and Finance

[Video File]. Retrieved from URL https://www.youtube.com/watch?v=lwGbdhg7wlc

Moustakas E. [MiddlesexDubai] (2017). Media Studies

[Video File]. Retrieved from URL https://www.youtube.com/watch?v=gxB82avNM9M

Moustakas E. [MiddlesexDubai] (2017). Law and Politics Department

[Video File]. Retrieved from URL https://www.youtube.com/watch?v=gxB82avNM9M

Moustakas E. [MiddlesexDubai] (2017). Centre of Innovation and Excellence [Video File]. Retrieved
from URL https://www.youtube.com/watch?v=TsaB2jo9LXs

Moustakas E. [MiddlesexDubai] (2017). Institute of Entrepreneurship & Business Excellence [Video
File]. Retrieved from URL https://www.youtube.com/watch?v=jum768WsJ68&t=13s

Moustakas E. [MiddlesexDubai] (2017). Student Research [Video File]. Retrieved from URL
https://www.youtube.com/watch?v=zXgbederZIM

Moustakas E. [MiddlesexDubai] (2017). Student Services [Video File].

Retrieved from URL https://www.youtube.com/watch?v=4M81yXsD4fw

Moustakas E. [MiddlesexDubai] (2017). Transportation Video [Video File].

Retrieved from URL https://www.youtube.com/watch?v=h6MQadLveis

Moustakas E. [MiddlesexDubai] (2017). Accommodation [Video File].

Retrieved from URL https://www.youtube.com/watch?v=mG_7mVvZfeA

Moustakas E. [MiddlesexDubai] (2017). Open Days [Video File].

Retrieved from URL https://www.youtube.com/watch?v=b8bx0j50TPc

Moustakas E. [MiddlesexDubai] (2017). Open Evenings [Video File].

Retrieved from URL https://www.youtube.com/watch?v=KIGjvt4_QXI
https://www.youtube.com/watch?v=708]juuNrGs8

Moustakas E. [MiddlesexDubai] (2017). GETEX [Video File].

Retrieved from URL https://www.youtube.com/watch?v=osiqEdjX39Y

Moustakas E. [MiddlesexDubai] (2017). Team Middlesex — Social Clubs [Video File]. Retrieved from
URL https://www.youtube.com/watch?v=Zu73JA1j6Gc&t=11s

Moustakas E. [MiddlesexDubai] (2017). Team Middlesex / Football [Video File]. Retrieved from
URL https://www.youtube.com/watch?v=uVXrvigDYQU&t=7s

Moustakas E. [MiddlesexDubai] (2017). Team Middlesex / Basketball [Video File]. Retrieved from
URL https://www.youtube.com/watch?v=ycOc9IXtrl|
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Volunteering Work

1. DubaiHealth Authority (DHA) — Dubai Government (April 2020 -2022)
Call Centre | Provided support to UAE citizens who needed guidance, information and support
during COVID-19 challenging times.

2. House of Volunteers Interview Team, EXPO 2020 (2019 - 2021)
Responsible for interviews and training initiatives

3. CISV International Educational Programs (1995 — 2003)
Non-profit organisation affiliated with UNESCO.

International Staff Seminar Camp Angelholm Sweden (2003)

Camp Director Village in Leeds UK (2002)

International Staff Summer Camp in Strasburg France (2001)

International Staff Summer Camp Etten-Leur Netherlands (2000)

Coordinator of the 1* Summer Camp in Greece (1998)

Representative of the Greek C.I.S.V. at the European Junior Branch Meeting, in Austria
(1997)

Participant C.1.S.V. Seminar Camp Kirkkonummi Finland (1996}

Participant C.1.S.V. Seminar Camp Kapp, Norway (1995)
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Ap. Evdyyehog Mouotdkag, Kadnyntrg
vmoustakas@gmail.com

Akadnpaikd Mpooovra
1. Motomomrtucd ExteAsotikig Hysolag (2020)

[Ipéypappa Executive Education, Harvard Business School

2, Metantuyekd Mietomomtikd oty Avertaty Exntaidevon (2009)
School of Arts and Education, Middlesex University London

3. AwBaktopikd Aimdwpa, PhD (2006)
TltAog: E-mail Marketing kat AvemiB0unt Epmopuai Emikovwvic,
Middlesex University, London.

Ymotpowpies:

e Epevvnrua) Ymotpogio Tprpa Atoiknong, University of [llinois at Chicago (2004)

e Bpapeio Epeuvntuaic Yrotpopiag, Middlesex University London (2004)

e [Apng Yrotpogin Abaitopikdyv Emovdav, 18pupa Kpatucomv Yrotpogiay (2001)

4, BA Awiknon Emyeipficewv (2003)
Business School, Middlesex University London

5. MSc HAgktpoviko Epmopio (2001)
Middlesex University London
AT p1s Metamrtuxiakn Yrotpogpia, 16pupa Kpatucdv Yrotpopiav (IKY) (2000)

6. BA Aoylotuc) (1999)
Department of Management, Science and Technology

.

Texvoloyweo Exmaidevtiko 18pupa Mecooyyiov

Ymotpopieg:

° Ymotpopin Aploteiag PormrTdv (1995 - 1996)
MovaSa Evpwmaikdv poypappdrtwy oty EAAGSx

e Bpafeio Axadnpaiis Mpooov Porrntr (1996)
MovaSa Evpwmaikmy [Tpoypappdtwy otnv EAAGSa

7. Avwtepo Aimiwpa Kiaowr)g KiBdpag, QSeio Paln (1999)
BaBpog: Aplota
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AKoSnpaiKEG ALOKPLOELS KoL TUUNTIKEG OECELG

1. BpaBeio Avayvdpions, Professional Development Committee Qatar University (2025)
T TV Ttapox ekmalSevong emayyeApatuc)s avamTuing pe TitAo:
«Creative Industries: Foundations and Digital Transformation»

2. Bpapelo Avayvipons, Project Management [nstitute (PMI), HAE (2025)
AmovepiOnke oy eTjola suvavmmon tou PMI UAE Chapter

3. Ihotomomtikd Extipnong, Chandigarh University, Ivéia (2025)
Te avayvmpion vtoSery patikng nyeoiag ot Sl Blov pdbnon ke mv axadnpaiin
Kawvotopia

4, Amity Exemplary Leadership in Lifelong Learning and Academic Innovation Award, HAE
(2023)
Amovep|Bnke oto 4° AigBvég Zuvédplo Computation and Knowledge Management

5. Higher Education Academy, Hvwpévo BuoiAeto (2022)
Senior Fellowship (SFHEA)

6. Chartered Institute of Management, Hvwpévo BaoiAeio (2022)
Fellowship (CMgr FCMI)

7. British Computer Society, Hvwpévo BaoiAewo (2022)
Fellowship (FBCS)

8. Chartered Institute of Marketing, Hvwpévo BaciAeio (2021)
Fellowship (FCIM)

9, EXP02020 Team Leader kat Recruiter Awxyeipiong TaAévtwy, HAE (2019 - 2021)
Sustainability Pavilion kot House of Volunteers

10. Bpapelo Kawotoplag ot Adaokoio ke Madnon, HAE (2018)
Middlesex University Dubai

11. Reciprocal Excellence Award, HIIA (2018)
Loyola University Chicago

12. BpuBeio Avayviplong Epguvag, Zaovduca Apafia (2015)
Prince Sultan University

13. Academy of Marketing, Hvwpévo BaoiAeio (2008 - 2011)
Chair, Special Interest Group e-marketing

14. External Evaluator for Research Funding Proposals, EAAaSa (2010)
Ymovpyeio Nawdelag, Aa Biov MdBnomg kat @pnokevpdtwv
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EnoyyeApotikn Zrobodpopio

1. I8puTig kat AtevBdvwv LopBoviog (2018+)
Alpha Media Digital FZE LLC | Ajman, Hvwpéva Apafiké Eppdra
www.executive.ac | www.alphamedia.agency

e EZeibuceupévog S1eBviig opyaviopds o Tapexel e@apuocpuévn £peuva HEpKETIVYE,
Ykt oTpaTiyt] kot AVoELg eTaupLia]g ekaiSevons yia v avaTaTn exmaideuon
ko T Bropmxavia. IMApws adelodompévos amd v Dubai Film and TV Commission kat
to UAE Media Council, Staopadifovtag cuppdp@won pe 6Aa ta mpdTuna pécwy,
mapaywys kot mepiexopévov. H Alpha Media Digital éxel cuvepyaotel pe mepioodTepoug
amd 100 opyaviopols oTov oXESINOHO OTPATIYIKGV HAPKETIVYK KXL ETILKOLVWVIXS.

e O opyaviopds oxeduilel kat vAoTolei S1eBvag Corporate Immersion Programs (CIP).
To TPOYPRUPATH CUTE EVOWIKTOVOLY ETloT N Nyeoiag, peBodoAoyies avimTuing
OUASWY, YVWOT) TEXVITIG VONHOGUVIG, UNQLaKd HETRoXTHATIONS Kot Ao
Brwopdmras. Zuvdudiouv EpyacTiipla, CEPLVEPLY, HEAETES TIEPUTTMOEWY QTTO TN
Bropmycvic o emAsypéves emokéPels o8 kopupaiovs kKOPBoUg kavoToping Kt

yvwong: www.executive.ac/events

2. Koopuitopag (Dean), Canadian University Dubai (2024 - 2025)
School of Communications and Creative Industries

e HynOnke mg avamtuing kol g guvexols BeATinans axadnuaikdy TpoypappdTmy
oUppwva je Stebviy mpoTUTa KKt To Outcome-Based Education Framework (OBEF).

e Ymoompige ta puéAn AEI oty avamtuln €peuvag, 6npooieboewy Kat SnpovpyLkoy
Epywv, eve eméPAene mpooAPets, ka@odiynon kot afloAdynon andSoons.

o Avémrue 81eBveic akadnpaikés kal emayyeApatikés ouvepyacies, avaBaBuioe To CUD
Media Lab o€ ouvepyaoia e Tig SONY kot CANON kat elofyaye ekmatSevtikég
emoképels oe kopugaies media agencies Twv HAE, kaBdg kal epyaomipia pe kopugaio
Taveriom i Tov Kavadd kat twv HIIA,

3. Executive Director, Heriot-Watt University Dubai (2023 - 2024)

e Executive Director, Lifelong Learning and Continuing Education
HynBnke Tov oxediaco kat ¢ vAeToMonS KavoTdpwv cOVTONWY TPOYPUUHATWY
oTouSAV, SLASIKTUNK®MOY TPOYPUIPATWY KOt SIaTTLoTEVHEVWY TITAWVY oouSdv Trou
ETITPETIOUV OE OPYAVIOPOUE VA EMLTUYXAVOLY GTPATIYIKOUE 0TOXOUS KAl va
QVaTTVOCOLY QVTAYWVIOTIKG TAEOVEKTN . ZUVEPYATTNKE HE SleBvi) TavemoTijug,
oXOAElQ KoL EKTIAUBEVTIKOUE 0pYaVITROUS Yio TV avimtuEn mpoypappdroy SeEiotitwy
Kl akadnpaiKwy EKTOISEVTIKWV ETTKEYEWV.

e Kabnyntig HAextpovikod Mdpketvyk, School of Social Science, Edinburgh Business
School
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e MéEAog ¢ Executive Committee Tov Heriot-Watt University Dubai
e MéAog g External Relations Group tov Heriot-Watt University

4, Emke@oiig ExoAs kat Kanyntig, Middlesex University Dubai (2015 - 2023)
Business School

e Ka®nynmis Digital Marketing (2020 - 2023)
o AvamAnpwtis Kadnyntis Digital Marketing (2015 - 2019)

e EmkepaAic Metamtuyakav lpoypappdtwy (2015 - 2023)
MBA, MSc Marketing Communications, MSc Digital Marketing, MA International Business
Management, MSc Strategic Marketing, MA Human Resource Management

e IlpbeSpog (Chair), External Engagement Committee (2018}

e Emkepadi, Centre of Innovation and Entrepreneurship (2017 - 2023)
KoAAépynoe éva otkooVotnpa 8 povpyiag kat avamtuing emyeipioewy péow Epeuvag,
EKTABEVONG Kol TPAKTIKAS EQAP LLOYIG, TIAPEXOVTAG LK CUPTIEPIAT|TITIKY] KOWOTNTO [LE
XOPoLE, TOPoOVS Kat SlicTua Yl TV avamTuén TG Ko Topiag,

e University Digital Marketing Strategist (2016 - 2017)
AvémTuEe kol VAoTIOMoE oTpaTY tkéS Ym@uaiis emikovaviag yio T S1EOV TpocéAkuo
@OLTNTOY, EMPBAETOVTAS TOV SNILOUPYIKO OXESIAGNE, TNV EKTEAECT) KAUTIOVIMY KoL TNV
TapakoAovbnon anddoomg,

5. Emoxénmg Ka@nyntig, Chandigarh University, Ivéla (2023+)
Emokénmg KaBnyntis otnv Wneaicr Emucowvwvia, Z0povlos Etadodpoping kat
Mévtopag Epeguvag

6. Epsuvntikég Zuvepydng, University of Illinois at Chicago, HIIA (2016+)
ZxoA1] Alolknong Enyeipfioewy, Emokénmg Epguvnticog Zuvepydng oty Emikowvwvia
otov Topéa ¢ Yyelag

7. Avaminpwtis Ka@nynmig, Prince Sultan University, Zaov8iki ApaBlo (2014 - 2015)
ZyoAi] Awolknong Emyepriocewy

e Avaminpwtis Kadnyntis Marketing Communications

e Hyonke, eméPAede xau Swaxepiotnre Tig Ymmpeoies Gormtuciv Ywobioewy,
ovpmepAapBavopivey g ATacxoAnopdmtag PormTdv kat ¢ ZUHBovAeVTIKAG
YrnoomipEng

e Ymmpémoe wg Co-Chair tng NCAAA Accreditation Committee ywx to Marketing
Department

e Opydvwotg, oxeSiaos, Tpoddnoe ko Tapédwae emayyeApatied podnuata Digital
Marketing and Communications ywx to King Salman Education for Employment Program
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8. AvamAnpwtic Kabnyntig, American College of Greece (2013 - 2014)
Metantuxlakr ZxoAn Enucowwviag

*  Avaminpwtig Kabnyntg Digital Marketing
e Emucepaing Executive Education

° Opydvwoe, oxediace, mpowON e KAl TAPESWOE EMAYYEAUXTIKG TIPOYPARIOTC
exmuievong Social Media oto Centre of Professional Training

e YmedOuvog [Tpoypdppatos yia to MA Digital Communication and Social Media
e MéXog g NCAAA Accreditation Committee yix to Graduate School

9. Emixovpog Kadnyntig, King Faisal University (2011 - 2013)
ZxoA1 Alolknong Enxeipiioswy, Tpijpa Aloiknong
Enixovpog KaBnynmig ot Awlxno

10. Zvvidpumig kat ZTpatnykdc ZHpPoviog Alpha Media Digital Communications (2011 -
2017) Puavt, Zeovdua) ApaBic

11. AvwTtepog Aéktopag, Middlesex University London, Hvwpéve BaoiAeto (2001 - 2015)
ZxoA1 Awiknong Emixeipricewy, Tuipa MapieTivyk Kal ETXelpnpaTikoétTyTeg

s Avotepog AfkTopag oto Yngilakd Mdpketvyk (2007 - 2015)
e Aéxtopag oto Mdapketwvyk (2001 - 2006)

o IxeSiomg ke YmevOuvos [poypappatos - MA e-Marketing & Social Media (2010 -
2012)

e Ixediaomig kat YmedBuvog Tpoypappatos - BSc Digital Marketing (2010 - 2012)
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Entrevyporo kot Kouvotopeg Npooeyyioelg otn Awdookalio kot Madnon

1. AweBveig ExmaiSevtikés Emokéyeis kou Epyaoipua (2020-2025)

Zxedlaoe Kot vAomoinoe TpwtoBovAisg BLwpatikig paBNoNs oTOV TORER TWV YM@LaKmy
ETILCOVWVLOY HEGW CUVEPYRTIMOV HE Kopu@alous opyaviopols amd Sta@opeTikovs kKAdSous
Yt okoTovg pddnons ko avdmtuing. Baotcol cuvepydres mephapfavouy: Google, META,
Hilton, Occidental, EXPO 2020, OSN, FlyNAS, Emirates, RTA, Gargash kot dAAovg,

2. Tpoypappata Avtaddayis Metantuytaiav @ormtov otig HITA (2007, 2009, 2010, 2011,
2020)
Mpwtootdtoe kot oxediaoe TpoypdpupaTa avToAAXY S HETATITUXLOKMY (POLTHTOV OF
ovvepyaoia pe to Loyola University, Chicago, evioxvovtag tn SieBvi] epmetplo ko)
SlamoAltioptk padnon.

3. Bpapeio Poitntadv - 1n ©éon (2011)
KaBodynoe @ormtég Tov peTantuyiakoy Tpoypappatos MA e-Marketing tou Middlesex
University ot omolot katéktoav Ty pwTr 8o oTov Slaywvioud Wilson Sporting Goods
Video Advertising Competition oto Zuxdyo.

4. Alex Moon Development Grant for Learning and Teaching (2010)
Amodéng ™G onpavTikng vTtotpopias kawotoplag ot SidaokaAla Tov Middlesex
University. TitAog épyou: «AvamTugn evos HOVTEAOU YL EQappoyEg KiviTig padnong 3G
(3G Mobile Learning Applications)»

5. AwieBvéc Ipdypappa Digital Marketing - IToptoyadia (2009)
Ixedinoe, TpowBnoe kal vAomolnoe To Tp®To S1eBVES MPoYpappa exmaiSevong Digital
Marketing Tov Middlesex University oe cuvepyacia pe to Escola Superior de Tecnologia e
Gestdo de Lamego.

6. Apyavwtig kat Zuvtoviotic - AleBviig HAextpovikr AwdAedn (e-Lecture) (2006)
Opydvwoe v TpayTH NAekTpovia] SiiAen g Business School tov Middlesex University oe
ovvepyaoia pe to Loyola University, Chicago. TitAog SuéAeng: «Breakthrough Technology:
Harnessing the Future Today» and v Eve K. Geroulis.

7. AfoAdynon dortytav péow Kwmtav Texvoroywwv (2006)
MpwTooTdoEe 6TV EQAPUOYY JLag KavoTopou peBddou aflordynong Paciopévng oe SMS
oto Middlesex University. Ot @ortnTég Adpfavay epwTrOEL; 6T KIVITE Toug TNAépwva,
vnéBedday anavtioelg péow SMS kat ouppeteixav og Sladikaoio avtodiayg yvmans,
elodyovTag véa TanSaywy Lkt HovTEAR OTO NAEKTPOVIKG HAPKETIVYK.

8. Egappoyr tov Mpdrov MAfpws Wnguakod Mabipatog (2004)
HynBnke m¢g etoaywyt| Tou TpdTou TARpws Ympiakot cuoTipatoes Tapadoong
pabnpérwy oto Middlesex University, To omoio enétpeme nhextpovik) vtoBoAn epyaoiov,
BaBpoAdynem, tapoxn avatpo@oddtnong kat Siaducaoies moderation.
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Epnewpio EEwtepkol E€etaoth

1. E&wtepikds Aflodoyn s Epeuvntiko ‘Epyou (Examiner Research Assessor) (2022+)
Academic Council, King Saud University, Zaouvdwi| Apafia

2. ABioroyntig Epeuvntikot Epyou v poaywyt, BaBulda Avarinpwt Ka8nynmi (2022)
Ymoymgue: Dr Souad bin Obaidullah Mohammad Dukhayk
Academic Council, King Saud University, Zaovdua) ApaBic

3. Afhoynmic Epguvnticot épyou y mpoaywyn, Buadpida Avaminpwt Kabnynm) (2023}
Ymoyngua: Dr. Heyam Abdulrahman Abdullah El Moussa
Department of Marketing, College of Business Administration
Academic Council, King Saud University, Zaovua) Apapia

4. ATwlAoynig EpeuvnTikov €pyov yix mpoaywyr, BaBpida AvamAnpwti Kabnynt) (2022)
Ymoym@iog: Dr. Mohammad Almotairi
Department of Marketing, College of Business Administration
Academic Council, King Saud University, Zaovdua) Apafia

5. EAeyictig Tpoypappatog UN-Habitat (2016)
Hvwpéva EOvn, Zaovdwkr Apapiag

6. Efetaomic ot Movada Avantuing AEloAdynong (2019)
Ymovpyeio Nawdeing Hvwpévwv Apafikdv Eppdrov
To Ymovpyeio laubetag vAomolnoe to mpdypappa App Challenge pe pabntés me 10m téng
oe 6Aa T HAE, 10 mAatiowo Tou ovotipartos afloAdynons, oL pabntés avéntuooay éva épyo
atloAoynens kde tpipmvo. Zto mpdTo tpipnve InmBnke amd Tous padnTés va oxedikoouy
Hex e@appoyn mov va emAdel éva podBAnpa o€ evvoloAoyikd eminedo. To TpdBANa
popovae va iveet ToTko, £0vikd 1 aykdopio. O pdAog pov ftav n aEloAdynon Twv
EPELVIITIKGV £PYWV KAL T TIXPOXT) CLGTAOEWV.

7. M¢éAog g Emtponis Efwtepikdv Epmepoyvwpdvwv (EEC) (2013)
EAAnvua) Apxn Awepdiiong lMowdmtag otnv Avertat) Exmatdevon
European Association for Quality Assurance in Higher Education
H emitpom) agloAdynoe To Tpjpa Logistics Tov Texvohoyikod [ptpatos @egoadovinns otnv
EAAGSa,

8. Emxegaiis EEwtepucos EEetaotic yia EmkUpwaon Axadnuaixav [poypappdtwy (2011)
Management School, University of the Highlands and Islands, Inverness
Mpoypdppata wpog entcdpwon: MSc Leadership and Management, MSc E-Marketing

9. Emuepadis Eferaois mg Emtpomis Eswtepicdv Epmepoyvopovwyv (EEC) (2011)
European Association for Quality Assurance in Higher Education
H emitpom) afloAdynoe to Tprpa Awiknons Emyeiproswy tov TexvoAoyikol [pdpatog
Mepaid omyv EAAGSQ.
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10. EEwtepikos AfloAoynmis Epevvag (2010)
Athens University of Economics and Business

11. External Examiner BCCB Hungary (2009 - 2010)
Mpdypappa tpog emkdpwon: MA Marketing Communications
Ex pépoug tou Middlesex University London

12. Zvvtoviotiis AfloAdynongs AumAwpatikawy Epyasudv MBA (2009-2011)
London School of Commerce (LSC), Hvwuévo BagiAeio

13. External Examiner (2008)
Viseu Polytechnic, [ToproyoAic
Emuxhpwon peTamtuxlakol TTpoypaipatos oto e-entrepreneurship.

‘Epsuva (Research)

1. Aaxtopukdg Eswtepucog EEetaotig

e Elwtepkog Etetaotiis (2023)
Shri Mata Vaishno Devi University, Ivéia
TitAog SwatpiPrig:
«Role of Network Bricolage in Social Purpose Organizations: A Knowledge-Based
Dynamic Capability Perspective»
Ymoymguog AlSarropag: Rohit Bhardwaj
To SI8aKTOPIKO ATOVERTBNKE ETITUY WS PE PUKPES SlopBITEeLg

e Efwtepwkds Eketaomis (2021)
King Saud University, College of Business Administration
TltAog SlatpiPris:
«The impact of social media attributes on consumer’s purchase intention in the Saudi
foodservice market: the mediating role of customer’s attitudes»
Ymoympux ASaictopag: Nora A, Al-Hadban
To Si18akTopk6 amovepr|Bnke eTITUXMS e HKPEG SlopBwoelg

e Efwtepikos Efetacti (2017)
University Shaheed Zulfikar Ali Bhutto
Institute of Science and Technology
Department of Management Sciences, Islamabad
TitAog Swatpifnc:
«What Really Works in Social Media Marketing? An Empirical Study of Social Media
Content, Social Media Consumer and Brand Loyalty»
To S18aKTopikd amovepr|ONKe EMITUXOS HE WKPES S10PBWTELS

e Chief External Examiner (2013)
University of Salamanca
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Director: Pablo A. Mufioz Gallego

Facultad de Economia y Empresa

Department: Administracion y Economia de la Empresa
Campus Miguel de Unamuno - Edificio FES

E-37007 Salamanca, Spain

Ymoym@ua ASdaktopag: Anabela Fragata

To S1uKTOpIKO ATOVEUBNKE ETLTUXMG UE HKpES SLopBdTELS,

e Chief External Examiner (2010}
University Shaheed Zulfikar Ali Bhutto
Institute of Science and Technology
Management Sciences Department
Director: Dr Shamom A. Sahibzada
SZABIST, Islamabad Campus, Pakistan
Plot 67, Street 9, H-8/4, Islamabad
Ymoympiog Abdictopag: Wisal Ahmad
To SiBaKTopikd amoveBnKE EMITUX GG PE HLipés SlopBdoelg

2. Epesvvntikéc Xpnpartodotiosig (Grants)

e Law Sponsorship Grant (2017)
Middlesex University Dubai
Willem C. Vis International Commercial Arbitration Moot,
H mtpoTaom avartixBnke and to Law Department og ouvepyaoia pe o Emirates
Maritime Arbitration Centre (EMAC).

e Prince Salman Research Grant (2014)
Prince Sultan University
Avantudn xat viomolnon otpatyikrs Social Media yuwx to Prince Sultan University,
oupmepAapBavopévwy tov Prince Salman Research Centre kot Tou Community Services
& Continuing Education Centre.

e Alex Moon Development Grant for Learning and Teaching (2010)
Middlesex University London
Developing a model] for 3G Mobile Learning Application.

3. ASakTtopucés EmBAEeLg

e Basmah Alotaibi (2018), School of Science and Technology, Middlesex University London
TitAog: «Assessing Social Media Adoption in SMEs: A case of Saudi Arabia»,

e Katerina Sidiropoulou (2015), Business School, Middlesex University London
Tithog StatpiPnis: «Workers’ voice and Employment Tribunals in Britain: From
employment professionals’ perspective».
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4. Epesuvntika AroteAdéoparta (Research Outputs)

ApBpa ko kKe@dAara g CUAAOYLKOUC TOPOUE

e E. Moustakas, C. Ranganathan, N. Lamba (2020)
KepdAaio 9: «Virtual Influencers in Digital Marketing: Innovative trend or Passing fad?»
Zto BipAio: «<Emerging Human and Techno-Human Business Management Dynamics in a
Globalized Environment» NOVA Publishing ISBN: 978-1-53618-602-4

e E. Moustakas (2014)
KegpdAaio 7: «The impact of social networking in consumer behaviour»
PsicoSoma Publishing, [Toptoycia

e E.Moustakas, A. Sidiropoulou (2009)
«Handbook of Research on E-Services in the Public Sector: E-Government Strategies and
Advancements»
University of Bahrain, Kingdom of Bahrain
Information Science Reference Publishing, New York ISBN: 978-1-61520-789-3

e E. Moustakas, C, Ranganathan, P. Duquenoy (2008)
«Unsolicited Commercial Communication (SPAM): An exploratory Understanding Using

Stakeholder Analysis»
Xto BipAio: E-mail Scam and Spam Editor: Asifa Begum The Icfai University Press
1n éxboom, oeA. 56-74 ISBN 9788131417553

ApBpua ot eMOT OV TIEPLOSLIK PNE KPLTEG

¢ Chandrasekaran R, Moustakas E. (2025)
«Patient attitudes toward ambient artificial intelligence scribes in clinical care: insights

from a cross-sectional study»
Journal of the American Medical Informatics Association (JAMIA)

e Chandrasekaran R, Takale L., Moustakas E. (2025)
«Listening to Patients’ Voices on the Use of Al in Health Care: Cross-Sectional Study»
Journal of Medical Internet Research

e Chandrasekaran R, Sadiq T.M., Moustakas E. (2025)
«From Wearable Health Care Devices to Shared Health Data»
Journal of Medical Internet Research

e Chandrasekaran R, Sadiq T.M., Moustakas E. (2024)
«Racial and Demographic Disparities in Susceptibility to Health Misinformation on Social
Media» Journal of Medical Internet Research

e Ranganathan C.,, Konaraddi K., Sharma S., Moustakas E. (2024)
«Text Mining and Video Analytics of COVID-19 Narratives Shared by Patients on
YouTube» Journal of Medical Systems
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e Chandrasekaran R., Sharma P.,, Moustakas E. (2023)
«Exploring Disparities in Healthcare Wearable Use among Cardiovascular Patients»
Reviews in Cardiovascular Medicine

e Chandrasekaran R, Bapat P, Jeripity V., Moustakas E. (2023)
«Facetime with Physicians: How do Patients Assess Providers in Video-Visits?»
Heliyon

e Chandrasekaran R, Bapat P,, Jeripity V., Moustakas E. (2023)
«Do Patients Assess Physicians Differently in Video Visits as Compared with In-Person
Visits?» Telemedicine Journal and e-Health

e Chandrasekaran R, Desai R,, Shah H., Kumar V., Moustakas E. (2022)
«Examining Public Sentiments and Attitudes Toward COVID-19 Vaccination»
JMIR Infodemiology

e Ranganathan C, Kathulla V., Moustakas E. (2021)
«Too old for technology? Use of Wearable Healthcare Devices by US Older Adults»
Health Informatics Journal

* Ranganathan C, Mehta V,, Valkunde T., Moustakas E. (2020)
«Topics, Trends and Sentiments of Tweets about the COVID-19 Pandemic»
Journal of Medical Internet Research

e Moustakas E., Chandrasekaran R,, Katthula V. (2020}
«Patterns of Use and Key Predictors for the Use of Wearable Healthcare Devices by US
Adults» Journal of Medical Internet Research

e Moustakas E,, Fragata A, Teixeira H,, Cruz-Lopes L. (2019)
«Mobile Banking: Evidence from Portugal» Archives of Business Research

» Moustakas E, Fragata A. (2013)
«Investigating the Determinants of e-Banking Loyalty for Large Business Customers»
Journal of Economics, Business and Management

e Moustakas E., Oliveira I. (2012)
«Towards the development of a mobile learning model for smart phones using
stakeholders’ analysis» Journal of Education Technology

e Moustakas E. (2010)
«How m-learning (SMS texting) can enhance the student learning experience»
Journal of Education Technology

* Moustakas E, Ranganathan C,, Duquenoy P. (2006)
«Email marketing at the crossroads: A stakeholder analysis of unsolicited commercial
email (spam)» Internet Research Journal
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Bpa oE EMLYEL ATIKQ PECT

e Moustakas et al. (2023)
«Want to build a rewarding career in the Middle East? Then focus on this skill»
Fast Company Middle East

e Moustakas (2023)
«Universities prepping students for the future workplace» Gulf News

e  Moustakas (2023)
«Unleashing the potential of social listening (it's not just about being responsive)»
Entrepreneur Middle East

e Moustakas (2017)
«Saudi Women Drivers Expected to Unlock Profits Far Beyond Autos»
Bloomberg Technology

e Moustakas (2017)
«Adopting automation systems starts manually» Gulf Marketing Review

e Moustakas etal. (2015)
«The Queens of Saudi E-Commerce» Bloomberg Businessweek Middle East

e Moustakas (2009)
«Reviewing the e-marketing web presence of European airline companies»
e-Net Surfing Magazine

e Moustakas (2007)
«Measuring and evaluating online shopping in the EU» e-Net Surfing Magazine

Anpooisvosig ot Mpaktikd Emotnpovikev Zuvedpiwv (katomy afoddynong and
OMOTLHOVG KPLTEC)

¢ E.Moustakas, N. Lamba, C. Ranga, D. Mahmoud (2020) 'Blurring lines between fiction and
reality: Perspectives of experts on marketing effectiveness of virtual influencers' IEEE
Cyber Science Conference, Dublin City University, Ireland

e E.Moustakas, C. Ranganathan, A. Tandon, S. Edacherian (2020) ‘An Assessment of
WhatsApp Use by Physicians to Communicate with Patients’ 6th Biennial Conference of
the Indian Academy of Management (INDAM 2020) at Indian Institute of Management
Tiruchirappalli.

¢ E.Moustakas, L. Itani (2018) 'Towards the Development of a Framework to Enhance the
Performance of Social Media Campaigns with Influencers for Beauty Product Brands in
the UAE' 3rd International Conference on Emerging Research Paradigms in Business and
Social Sciences (ERPBSS) Dubai, UAE
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e E.Moustakas, L. Burger (2018) ‘Towards the Development of a Social Media Model for
B2B Shipping Companies in the United Arab Emirates’ 3rd International Conference on
Emerging Research Paradigms in Business and Social Sciences (ERPBSS) Dubai, UAE

o E. Moustakas (2015), ‘The impact of social media on consumer behaviour’ 3rd
International Conference on Emerging Research Paradigms in Business and Social
Sciences (ERPBSS) Dubai, UAE

e E.Moustakas, A, Bratu (2013) ‘Towards the development of a business research strategy
for organising Professional Training Courses in social media in Romania' 3rd
International Conference on Enterprise Marketing and Globalization in Singapore (22 -
23 April 2013)

¢ E. Moustakas, A. Fragata (2012), "Investigating loyalty determinants in business banking
in ofline and online environments”, 4th International Business and Social Science
Research Conference, Dubai, UAE

e E.Moustakas, A. Sidiropoulou (2009) ‘A review of the main technical solutions to
facilitate effective on-line dispute resolution mechanisms’ EEE'09 - The 2009
International Conference on e-Learning, e- Business, Enterprise Information Systems,
and e-Government, Las Vegas, Nevada, USA

e E. Moustakas, R. Brennan, C. Ranganathan (2009) ‘Legislative approaches to tackle
Unsolicited Commercial E-mail (SPAM): A cross-country comparative analysis’ Academy
of Marketing Annual Conference 2009

e E. Moustakas (2009), ‘Using the familiar: How m-learning (SMS texting) can enhance the
student learning experience’ EEE'09 - The 2009 International Conference on e-Learning,
e-Business, Enterprise Information Systems, and e-Government, Las Vegas, Nevada, USA

e E.Moustakas, A. Sidiropoulou (2009) ‘E-disputes at the crossreads: A stakeholder
analysis of on-line dispute resolution mechanisms (ODR)’ 17th European Conference on
Information systems, Verona, Italy

e E.Moustakas, A. Sidiropoulou (2009) ‘The development of an On-line Dispute Resolution’
mechanism for managing electronic disputes’ British and Irish Law, Education and
Technology Association (BILETA) 2009 - The 24th Annual Conference, Winchester, UK

» Sidiropoulou, E. Moustakas (2008) ‘An exploratory analysis of the On-line Dispute
Resolution mechanism’ 4th International Conference on e-Government RMIT University,
Melbourne, Australia

e E. Moustakas, A. Sidiropoulou (2008) ‘The use of On-line Arbitration System in the
Tourism industry’ 1st International Symposium in Tourism and Law, Escola Superior de
Technologia e Gestao de Lamego, Portugal

¢ E.Moustakas, C. Ranganathan (2006) ‘Legislative approaches to tackle unsolicited
commercial email (spam): a cross-country comparative analysis’ VI Computer Law World
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Conference AHRC Research Centre for studies in Intellectual Property and Technology
Law School of Law at the University of Edinburgh (4-8 Sept 2006)

e E.Moustakas, C. Ranganathan, Jean-Jacque Sahel, Michel Walrave, Lynn Voss, Ana Branca
Carvalho (2006) ‘Use of Corporate E-mail Policies for Combating Unsolicited Commercial
Communications: Towards Development of a Framework’ International Conference on
Information Warfare and Security (ICIW 2006) University of Maryland Eastern Shore,
USA (15-16 March 2006)

¢ E.Moustakas, C. Ranganathan, Ana Branca Carvalho (2005) ‘Abort, delete, or ignore?
Assessing the implications of unsolicited commercial communication (spam) for e-
commerce’ IADIS International Conference E-Commerce 2005, Porto, Portugal
[http://www.iadis.org/ ec2005] (15 - 17 December 2005)

e E. Moustakas, C. Ranganathan, P. Duquenoy (2005) 'Combating Spam through Legislation:
A Comparative Analysis of US and European Approaches’ 2nd Conference on Email and
Anti-Spam (CEAS 2005) - Stanford University, Palo Alto, CA, USA in Cooperation with the
International Association for Cryptologic Research and the IEEE Technical Committee on
Security and Privacy (21- 22 July 2005)

o E. Moustakas, C. Ranganathan, P. Duquenoy (2005) 'Phish or Treat? Phishing tricks
reloaded' 4th European Conference on Information Warfare and Security (ECIW)
University of Glamorgan, UK (11- 12 July 2005)

e E. Moustakas, C. Ranganathan, P, Duquenoy (2005) 'Unsolicited Commercial E-mail
(Spam): An Exploratory Understanding Using Stakeholder Analysis' 13th European
Conference on Information Systems. Information Systems in a Rapidly Changing
Economy Regensburg, Germany [http://www.ecis2005.de] (May 23 - 25, 2005)

e E. Moustakas, P. Duquenoy (2004) 'Unsolicited Commercial Communication: The
integrated scenario' ETHICOMP 2004 - ‘Challenges for the Citizen of the Information
Society’ University of the Aegean Syros, Greece (14 - 16 April 2004)

e E. Moustakas, P. Duquenoy (2003) 'Service Provider Responsibility for Unsolicited
Commercial Communication (Spam)' IFIP Conference on Risks and Challenges of the
Network Society Karlstad University, Sweden [http://www.cs.kau.se/IFIP-
summerschool] (4 - 8 August 2003)

Kprtikég BifAlov kat dpBpa aoddynong

¢ Social Media Management (2018)
Karen Sutherland, Macmillan International Higher Education

o E-Marketing (2011) Stephen Dann kat Susan Dann, Palgrave Macmillan

o Digital Marketing (2012)
Paul Baines, Chris Fill kat Kelly Page, Oxford University Press
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Emionpeg emyeipnpatikis ekBEoeLg

e Elite Leadership Development Program Reports (2016}
Centre of Innovation and Excellence, Middlesex University Dubai

e Leadership Self-Assessment Questionnaire Results Report (2018)
Qeyadi Leadership Programme for Roads and Transport Authority Dubai

Epeuvnticég avag@opés kot Taveniotnpiakéc ekBéoelg

e Developing Successful Training Courses Overseas Report (2013)
Metd amd oelpd exmadeutikdyy Tpoypappdtwy Social Media otyv Moptoyaiia

e Promotional Activities for the Marketing Department Report (2015)
Business School, Prince Sultan University

e Development Strategy for the Marketing Club (2015)
Marketing Department, Prince Sultan University

e Developing Learning Unit Narratives for Accreditation Report (2015)
National Commission for Academic Accreditation & Assessment

AMAeg Mop g Anpooiag Hapaywyng

HNapaywyn Tpowdntikedv Bivreo pdpketvyk yia to Middlesex University Dubai.
Awayeipton tov oxedlaopol, g avdmtuing, ¢ Kvnpatoypagnong, e emetepyaciag,
¢ npocievon kat g TpowBnong Twy Tapakitw Bivreo.

Ta Bivteo éxouv oLYKEVTPMOEL TEPIOTOTEPES QIO 3€K TTPOPOALS,

o Moustakas E. [MiddlesexDubai] (2017). Middlesex University Dubai [Video
File]. Retrieved from https://www.youtube.com/watch?v=FniUgqfCxKU

o Moustakas E. [MiddlesexDubai] (2017). BA (Hons) Graphic Design [Video File].
Retrieved from https://www.youtube.com/watch?v=gy5xfaBf9FY

o Moustakas E. [MiddlesexDubai] (2017). BA (Hons) International Tourism
Management [Video File]. Retrieved from URL
https://www.youtube.com/watch?v=pNMDTQNy3RA

o Moustakas E. [MiddlesexDubai] (2017). MSc Digital Marketing [Video File].
Retrieved from URL www.youtube.com/watch?v=ws8jlam6x2E

o Moustakas E. [MiddlesexDubai] (2017). Master of Business Administration
[Video File]. https://www.youtube.com/watch?v=MGFR]pyFUDA&t=9s

o Moustakas E. [MiddlesexDubai] (2017). MSc Corporate and Marketing
Communications [Video File]. Retrieved from URL
https://www.youtube.com/watch?v=pMq0QdZ2_X]c

o Moustakas E. [MiddlesexDubai] (2017). MSc International Tourism
Management [Video File]. Retrieved from URL
https://www.youtube.com/watch?v=nQZZ8j4D%yc&t=7s

o Moustakas E. [MiddlesexDubai] (2017). Computer Engineering and
Informatics [Video File]. Retrieved from URL
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https://www.youtube.com/watch?v=xcKnjao08EU

o Moustakas E. [MiddlesexDubai] (2017). MA International
Business Management [Video File]. Retrieved from URL
https://www.youtube.com/watch?v=p-BH9ebg1fE

o Moustakas E. [MiddlesexDubai] (2017). Accounting and Finance
[Video File]. https://www.youtube.com/watch?v=lwGbdhg7w1lc

o Moustakas E. [MiddlesexDubai] (2017). Media Studies
[Video File]. Retrieved from https://www.youtube.com/watch?v=gxB82avNM9M

o Moustakas E. [MiddlesexDubai] (2017). Law and Politics Department
[Video File]. Retrieved https://www.youtube.com/watch?v=gxB82avNM9M

o Moustakas E. [MiddlesexDubai] (2017). Centre of Innovation and Excellence
[Video File]. Retrieved https://www.youtube.com/watch?v=TsaB2jo9LXs

o Moustakas E. [MiddlesexDubai] (2017). Institute of Entrepreneurship &
Business Excellence [Video File]. Retrieved from URL
https://www.youtube.com/watch?v=jum768Ws]68&t=13s

o Moustakas E. [MiddlesexDubai] (2017). Student Research [Video File].
Retrieved from URL https://www.youtube.com/watch?v=zXqbe4erZIM

o Moustakas E. [MiddlesexDubai] (2017). Student Services [Video File].
Retrieved from URL https://www.youtube.com/watch?v=4M81yXsD4fw

o Moustakas E. [MiddlesexDubai] (2017). Transportation
Video [Video File]. Retrieved from URL
https://www.youtube.com/watch?v=h6MQadLveis

o Moustakas E, [MiddlesexDubai] (2017).
Accommodation [Video File]. Retrieved from URL
https://www.youtube.com/watch?v=mG_7mVvZfeA

o Moustakas E. [MiddlesexDubai] (2017). Open Days [Video File].
Retrieved from URL https://www.youtube.com/watch?v=b8bx0j50TPc

o Moustakas E. [MiddlesexDubai] (2017). Open
Evenings [Video File]. Retrieved from URL
https://www.youtube.com/watch?v=KIGjvt4_QXI
https://www.youtube.com/watch?v=708juuNrGs8

o Moustakas E. [MiddlesexDubai] (2017). GETEX [Video File].
Retrieved from URL https://www.youtube.com/watch?v=o0siqEdjX39Y

o Moustakas E. [MiddlesexDubai] (2017). Team Middlesex - Social Clubs [Video
File]. Retrieved from URL
https://www.youtube.com/watch?v=Zu73]JA1j6Gc&t=11s

o Moustakas E. [MiddlesexDubai] (2017). Team Middlesex / Football [Video
File]. Retrieved from URL
https://www.youtube.com/watch?v=uVXrvigDYQU&t=7s

o Moustakas E. [MiddlesexDubai] (2017). Team Middlesex / Basketball [Video
File]. Retrieved from URL https://www.youtube.com/watch?v=ycOcSIXtrll

Wnprakn BeBaiwon Eyypapou

Mrnopeite va eAéyEete TV LOXD TOU EYYPaPOL
okavapovtag To QR code ) E1GAYOVTAS TOV KWBIKG
oto docs.gov.gr/validate

Kwbikog eyypawpour: hAUOrb8Q9IndyivpPjxpahw ZeAida: 36/50



5. ZuvéSpua, epyooTipLa, CELLVEPLX KO TIPOOKEKAT LEVEG OptAleg

e Zuppetoxn] oto Al Summit New York, HITA (Javits Center) (10-11 Askeufipiov 2025)
ALeBVEG UVEBPLO VIO EPTIOPIKES EQAPUOYES TEXVITIG VO LOGUVNG Kal KatvoTopia,

e Tapovoicon oto cuvéSplo AIB MENA 2023 - Digitization SIG (10 Aekepfplov 2023}
TitAos: «Digital scaling in the Middle East: Advantages and challenges».

o IIpookexAnpévn SiéAetn (15 Maptiov 2021)
Executive MBA, Business School, King Saud University
TitAog: Developing successful social media campaigns in the Middle East.

e Chair / Moderator (26-27 Noeufpiov 2019)
Marketing and Sales Show | Chief Marketing Officer Summit | UAE
Keynote Panel: Brand purpose in the age of digital transformation.

e [lapovoinon oto e-Participation Forum (24 Anpidiov 2019)
UAE Telecommunications Regulatory Authority (TRA), Dubai
TitAog: Optimising e-Participation initiatives through social listening.

e The Strathclyde Dialogues and the UAE Research Evenings (19 Aekeufiplov 2017)
Strathclyde Business School
Q¢ epyaompiov: Innovative methodological tools in Digital Marketing for market
research.

e Research Seminar (11 Ampidiov 2017)
European International College, Abu Dhabi
TitAog: Advanced social media listening tools.

e Chair Conference Session (2016)
Social Media Week, Dubai
Track: Social Customer - The Customer is always Right.

e Master Class Series Seminar (7 dexepfpiov 2015)
Hult International School, Dubai
TitAog: Developing successful social media campaigns.

» Effective Teaching Strategies Workshop (15 Maptiov 2015)
Prince Sultan University, Riyadh
Ofpa: Social Media as a Tool in Teaching and Learning.
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EBehovtiki) Apaon

e Dubai Health Authority (DHA) - KuBépvnon Ntovprdu (Ampidios 2020 - 2022)
Kévtpo TnAs@wvikng Yrootpdng | Mapoxn vitoompiéng oe moAites Teyv HAE Tou
xpetddovtay kaBodynon, mAnpogopies 1ot BofiBete katd 0 Siiprela Twv SHoKoAWY
ouvBnK®V ™ Tavénuincg COVID-19.

¢ House of Volunteers Interview Team, EXPO 2020 (2019 - 2021)
YmevBuvog i ouvevtedEelg Kal TTpwToPoviies ekmaibevons.

e CISV International Educational Programs (1995 - 2003)
My kepdookoTmik6s opyaviopds cuvsedepévos pe v UNESCO.
» International Staff Seminar Camp, Angelholm, Sweden (2003)
» Camp Director Village, Leeds, UK (2002)
» International Staff Summer Camp, Strasbourg, France (2001)
» International Staff Summer Camp, Etten-Leur, Netherlands (2000}
» ZuvtovioTii Tou lov Summer Camp otnv EAAGS«a (1998)
» Exktpbomiog tou eAAnvikov C.1.S.V. ot ouvavtnon European Junior Branch Meeting
oV Avatpla (1997)
o Zuppetéxwv oto CLS.V. Seminar Camp Kirkkonummi, Finland (1996)
» Zuppetéxwy oto CLS.V. Seminar Camp Kapp, Norway (1995)

ZVOTACELS

Dr Stephen Donohoe
Senior Lecturer in Marketing, Business School, Marketing Branding & Tourism
Middlesex University London s.donohoe@mdx.ac.uk

Prof Carole Davis
National Teaching Fellow (HEA), Principal Teaching Fellow (HEA)
carole@davisward.com

Prof Ranganathan Chandrasekaran
Information & Decision Sciences, Biomedical & Health Information Sciences
University of lllinois at Chicago ranga@uic.edu

Prof Raymond Benton
Professor Emeritus, Marketing, Quinlan School of Business
Loyola University Chicago rbenton@luc.edu

5. Dr Olga Mourouti
Deputy Dean Quality Enhancement & Development and Student Success
Middlesex University London o.mourouti@mdx.ac.uk
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